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DEATHS AMONG 
HOMELESS RISE BY 
56% IN L.A.
Compared to pre-pandemic numbers, the number of 
deaths among homeless increased by 56% in L.A. County’s 
latest figures.
BY ISAI ROCHA

The number of homeless deaths 
in L.A. County increased by 
56% in a 12-month span, ac-
cording to L.A. Public Health 
on April 22.

From April 1, 2020 to March 31, 2021, 
1,988 deaths occurred among homeless 
Angelenos, compared to 1,271 in the 
previous 12 months.

The leading cause of death was drug 
overdoses, as was the case in the previ-
ous mortality report from April 2019 
to March 31, 2020. The second leading 
cause of death was coronary heart dis-
ease, followed by COVID-19.

“The findings in this report reflect a 
true state of emergency on the streets 
across our county,” L.A. County Super-
visor Hilda L. Solis said in a statement. 
“In a civil society, it is unacceptable for 
any of us to not be profoundly disturbed 
by the shocking needs documented in 
this year’s homeless mortality report. 
We must redouble our efforts to address 
this crisis.”

Supervisor Solis added that she be-
lieved the county needed to do more to 
prevent drug overdoses and the distri-
bution of fentanyl, and suggested that 
funds from the American Rescue Plan 
go toward those efforts.

Deaths doubled among younger home-
less populations between the ages of 18 
to 29, while populations between the 
ages of 30 to 49 saw a 70% increase in 
deaths.

As far as demographics, the highest in-
crease in deaths came from Latino com-
munities, followed by Black and white 
communities.

“The COVID-19 pandemic’s impact 
on people experiencing homelessness 
has clearly extended beyond the imme-
diate effects of this new and deadly vi-
rus,” Director of L.A. Public Health Dr. 
Barbara Ferrer said. “The pandemic has 

exacerbated stressors already burdening 
this vulnerable population, contribut-
ing to increases in other causes of death 
even as COVID-19 mitigation efforts 
were stepped up in shelters and encamp-
ments.”

The county said its plan to combat 
deaths among homeless will include: 
expanding substance use disorder treat-
ment services for Latino and Black 
homeless individuals; implementing 
infectious disease protocols in shelters, 
encampments, and other congregate set-
tings; and investigating homicide and 
traffic injury deaths among homeless 
individuals.

‘WE HAVE DESIGNED THE CRISIS’: L.A. 
HOMELESS SERVICES DIRECTOR RESIGNS

Listing several issues as the root of the 
homeless crisis, Heidi Marston resigned 
as executive director of the Los Angeles 
Homeless Services Authority (LAHSA) 
on Monday.

In a Medium post, Marston said that 
Los Angeles has often taken the “easier 
path” in its attempts to address issues 
with the homeless, stating that people in 
power would often attack the most vis-
ible problems, but lacked a macro view 
of the crisis.

“LAHSA and our system partners 
work miracles every day and, unfortu-
nately, they will continue to hit a wall 
until there are fundamental shifts made 
in the way we address homelessness in 
LA and across the country,” Marston 
said in a statement. “We all must chal-
lenge ourselves beyond the existing in-
frastructure; we cannot challenge sys-
tems and simultaneously keep people 
trapped in them.”

She continued by saying LAHSA 
took the blame for the rising number 
of homeless individuals, but decisions 
on homeless outreach were “largely 

dictated by the City and County of Los 
Angeles,” while at the same time under-
funding LAHSA and creating rules that 
“hamstrung” their efforts.

In 2020, an average of 205 homeless 
people were housed in L.A., while an av-
erage of 225 new individuals were driven 
to homelessness.

“When one person is housed, more 
than one person falls into the cycle,” 
Marston said. “In Los Angeles, we have 
been housing our homeless population 
at record numbers, even as the crisis 
continues to expand.”

In addition to creating spaces for 
homeless people, Marston stressed the 
lack of livable wages in Los Angeles. 
Even within her own jurisdiction, Mar-
ston said LAHSA employees earned 
$33,119 per year, something she changed 
in 2021, making sure none of its employ-
ees made fewer than $50,000 per year.

“The employees of the Los Angeles 
Homeless Services Authority should not 
make so little that they qualify for home-
less services themselves,” Marston said. 
“We cannot simply build our way out of 
this problem. If people keep falling into 
homelessness at a rate faster than we are 
housing them, the crisis will never end.”

A final point made by Marston came 
in the form of challenging people to “de-
mand leaders” to make commitments to 
changing the cycle of homelessness.

“Creating this supply will be difficult 
and require sacrifice from those with 
power, and those who profit from re-
strictive zoning laws and high property 
values,” Marston said. “Homelessness is 
a crisis we made. We can unmake it, if 
we only have the will.”

More than 60,000 were experiencing 
homelessness prior to the pandemic and 
it is estimated that the number may have 
climbed to more than 80,000 in the past 
two years.

DODGER PITCHER TREVOR BAUER FILES 
DEFAMATION SUIT AGAINST HIS ACCUSER

Los Angeles Dodgers pitcher Trevor 
Bauer has filed a lawsuit against the San 
Diego woman who accused him of sexu-
al assault in 2021.

Bauer announced the lawsuit on Mon-
day, nearly three months after the Los 
Angeles District Attorney’s office said it 
would not file criminal charges against 
Bauer.

The lawsuit seeks a jury trial and 
names both his accuser Lindsey Hill and 
her lawyer Fred Thiagarajah, who Bauer 
said made false statements to the media.

“Ms. Hill’s motives for making her false 
claims and statements are now clear,” the 
lawsuit reads. “She wanted to destroy Mr. 
Bauer’s reputation and baseball career, 
garner attention for herself, and extract 
millions of dollars from Mr. Bauer.”

Documents from the Bauer lawsuit 

said that in Hill’s pursuit for a domestic 
violence restraining order, she omitted 
not only conversations with Bauer, but 
medical reports that were “inconsistent 
with her claimed injuries.” The suit adds 
that Hill’s internet search history includ-
ed the term “set up.”

Hill’s attorneys are being named in the 
lawsuit as well, with Bauer claiming they 
violated protective orders by giving TMZ 
photos from the investigation. 

“After the Court granted the tempo-
rary ex parte restraining order, Ms. Hill 
and her attorneys engaged in a defama-
tory media campaign to further smear 
Mr. Bauer’s reputation and to ensure 
that Ms. Hill’s fabricated story gained 
maximum media exposure,” the lawsuit 
said. “During that media campaign, one 
of Ms. Hill’s attorneys violated a Court-
issued Protective Order, which limited 
disclosure of certain medical records by 
sharing photographs obtained from the 
PPD [Pasadena Police Department] with 
TMZ.”

Hill and Bauer met up twice in 2021, 
with Bauer saying they had consensual 
“rough sex” both times. On June 29, the 
San Diego woman was granted a tem-
porary restraining order, as she claimed 
Bauer punched her in the face, buttocks 
and vagina, as well as choked her to the 
point of losing consciousness – all claims 
that were denied by Bauer.

According to Bauer, after their sec-
ond encounter, Hill spent the night after 
intercourse and upon leaving his resi-
dence, “did not look anything like the 
photos,” which depicted bruises on her 
face and body. Bauer added that they set 
“clear boundaries” and she repeatedly 
consented in the process of intercourse.

In a 7-minute YouTube video that Bau-
er titled, “The Truth,” the Dodger pitcher 
spoke on the accusations and the D.A. 
decision to not file charges, refuting all 
claims against him.

“During the investigation, I’ve watched 
many draw premature conclusions based 
on an absurd amount of misinformation 
and false claims that had been circulated 
with absolutely no corroboration,” Bauer 
said in the Feb. 8 video. “My version of 
events has not waivered because it is the 
truth. I also never ‘materially misled’ the 
courts as it was found that this woman 
did.”

The Dodgers season began on April 
8 and Bauer has not played this year, as 
Major League Baseball extended his ad-
ministrative leave until at least April 29. 
Bauer’s administrative leave dates back 
to July 2, 2021 and he has not played a 
game for the Dodgers since June 28, 
2021. 

In 2021, the Dodgers signed Bauer 
to a three-year, $102 million contract, 
the highest per-year contract in Major 
League Baseball.  
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CAMPHORSES: LA’S 
HOTTEST CHEFS SIZZLE 
AT COACHELLA
Outstanding In The Field Is Back On The Polo Field
BY MICHELE STUEVEN

Four of L.A.’s hottest chefs - Max 
Boonthanakit and Lijo George 
from Camphor in the Arts Dis-
trict, and Liz Johnson with Will 
Aghajanian from Horses on Sun-

set - seamlessly capped off the grand finale 
of Outstanding in the Field at Coachella 
on Sunday night, with a sizzling menu of 
local ingredients.

The California outdoor dining experi-
ence founded by artist Jim Denevan in 
1999 returned to Coachella for the sev-
enth year, after a two-year hiatus to the 
polo field’s rose garden, with family style 
dinners that took place on each of the 
six nights over the two weekends of the 
music and arts festival.

The family style dinner, led under the 
joyful supervision and meticulous or-
chestration in the kitchen by chef Matt 
Millea, kicked off at sunset with welcome 
margaritas, followed by Clark Street 
bread and pork rillette accompanied 

by market vegetables in seasoned lentil 
powder. The second course was a flavor-
packed smoked salmon layered on a 
thin cracker with creme fraiche, topped 
with dressed watercress and served with 
Vino de los Ranchos chardonnay. That 
was followed by rigatoni baked with 
spicy pork sausage and crispy basmati 
rice, topped with roasted mushrooms 
that were fired up in enormous paella 
pans over an open fire and finished with 
a truffle madeira sauce. The evening 
ended with a crisp lemon vanilla granita 
and rice pudding. 

“We’ve made it through a challeng-
ing time,” Denevan tells L.A. Weekly, in 
between greeting guests. “But the mood 
is getting better, the staff is eager to get 
back at it. We laid off just about everyone 
and they are all back now. It was a pretty 
emotional thing.  This year, the energy 
in the kitchen and what people are all 
about is the continued interest in sourc-

ing and where the food is coming from, 
and which restaurants are using local 
produce. The creativity in the kitchen 
currently is much more non-European.”

Also represented were Coleman Fam-
ily Farms, County Line Farms, Aziz 
Farms in Thermal, and a visit from Phil 
Noble from the nearby Sage Mountain 

Farms in Anza.  
The 2022 tour of Outstanding in the 

Field will feature 120 events this year 
across the globe, including the breadth 
of the U.S., as well as Canada, Europe 
and Africa.  Sunday’s dinner set the lin-
en-draped table for  guests that included 
visitors from Germany and the U.K. In 

F O O D

Chefs from left 
Max Boonthanakit, 
Will Aghajanian,  
Liz  Johnsonby, 
Lijo George

Coachella  
Outstanding  
in the field chef Max 
Boonthanakit 

Coachella 
outstanding 
in the field

PHOTOS BY MICHELE STUEVEN
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terms of general attendance, it looks like 
everybody was anxious to get back to In-
dio. According to Golden Voice, the fes-
tival welcomed 750,000 people between 

both weekends this year. At the last con-
cert in 2019, there were about 97,000 
people each day with a total of 582,000 
for both weekends.  

PHOTOS BY MICHELE STUEVEN

Litter-free neighborhoods and  
beaches are good for everyone. 

Learn more at lacitysan.org/watershedactions

As a covered entity under Title II of the American Disabilities Act, the City of Los Angeles does not discriminate and 
upon request will provide reasonable accommodation to ensure equal access to its programs, services, and activities.

#LITTERFREELA

A LITTER-FREE

NEIGHBORHOOD

WE ALL DESERVE

ArtNight is an ongoing partnership among many cultural institutions and the Cultural 
Affairs Division of the City of Pasadena. More information: 626 744-7887. Accessibility 
and alternative formats: 626 744-7062: Para español, visite artnightpasadena.org.

ENVISION THE NIGHT

Enjoy a free evening of art, music and 
entertainment as Pasadena’s most prominent 
arts and cultural institutions swing open  
their doors.

 ART
 NIGHT

FRIDAY
APRIL 29, 2022
6–10 PM

PARTICIPATING INSTITUTIONS
Alkebu-lan Cultural Center (New Partner), 
Armory Center for the Arts, ArtCenter 
College of Design (Virtual Partner), 
artWORKS Teen Center, City of Pasadena 
City Hall (Hub), Lineage Performing Arts 
Center, MUSE/IQUE (Virtual Partner), 
Parson’s Nose Theater, Pasadena City 
College Gallery, Pasadena Museum of 
History, Pasadena Playhouse, Pasadena 
Unified School District (PUSD)/Side Street 
Projects, Red Hen Press, Remainders 
Creative Reuse (New Partner), Shumei Arts 
Council, The Gamble House/California Art 
Club, and USC Pacific Asia Museum

FREE SHUTTLES
•  Limited shuttle service due to regional  
 bus and driver shortages.
•  Free shuttles run 6–10 p.m., loop  
 throughout the evening with stops at  
 each venue.

PASADENA TRANSIT
Pasadena Transit 10 runs along Colorado
Boulevard and Green Street until 8 p.m.
Information at pasadenatransit.

METRO GOLD LINE
Attend ArtNight by taking the Metro Gold 
Line to Memorial Park Station in Pasadena. 
Check metro.net for information.

artnightpasadena.org
facebook.com/artnightpasadena
instagram.com/artnight_pasadena
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After two years off, the biggest 
festival in California and 
one of the biggest in the 
country returned for these 
past two weekends. Sure, 

there was no Kanye. That’s probably not 
a bad thing unless you purchased tickets 
specifically to see him. But Coachella 
has always been more about the overall 
experience than specific performers. By 

all accounts, The Weeknd and Swedish 
House Mafia were incredible anyway. 
As was Billie Eilish, unsurprisingly. And 
hell, Danny Elfman played the theme to 

The Simpsons.
Meanwhile nothing, absolutely noth-

ing, was going to stop indie-pop artist 
Bishop Briggs from getting up there, 

including the fact that she’s heavily 
pregnant.

“I have been in rehearsals for Coach-
ella, and I’m still planning on running 
around on stage, drenched in sweat, 
all those things,” she told us. “I have 
found out from the doctors that the 
baby is happy and sleeping during all of 
the jumping about so that’s good. But I 
think that it has been a really transfor-

COACHELLA A GO GO
The returning 2022 edition of the  

mega-fest was a big success
BY BRETT CALLWOOD
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After two years off, the biggest 
festival in California and 
one of the biggest in the 
country returned for these 
past two weekends. Sure, 

there was no Kanye. That’s probably not 
a bad thing unless you purchased tickets 
specifically to see him. But Coachella 
has always been more about the overall 
experience than specific performers. By 

all accounts, The Weeknd and Swedish 
House Mafia were incredible anyway. 
As was Billie Eilish, unsurprisingly. And 
hell, Danny Elfman played the theme to 

The Simpsons.
Meanwhile nothing, absolutely noth-

ing, was going to stop indie-pop artist 
Bishop Briggs from getting up there, 

including the fact that she’s heavily 
pregnant.

“I have been in rehearsals for Coach-
ella, and I’m still planning on running 
around on stage, drenched in sweat, 
all those things,” she told us. “I have 
found out from the doctors that the 
baby is happy and sleeping during all of 
the jumping about so that’s good. But I 
think that it has been a really transfor-

COACHELLA A GO GO
The returning 2022 edition of the  

mega-fest was a big success
BY BRETT CALLWOOD

mative time, and part of the pregnancy 
has really been checking my mental 
health into a righter place. Or at least 
trying to.”

Briggs recently released two singles, 
and when we spoke to her prior to the 
two sets, she was psyched to perform 
them at the festival. Both are incredibly 
personal.

“I recently lost my sister, so ‘High Wa-

ter’ is really a love letter to her,” she said. 
“I think we all have collectively shared 
a lot of trauma these past few years, so I 
hope that we can all cry together listen-
ing to that one. ‘Art of Survival’ is really 
the place that I hope to be. It’s stepping 
into that positivity and really trying to 
live my life in the way that I think she’d 
want me to. I’m going to be perform-
ing the two new songs, and can’t wait. 

I’m ready to just share in that moment. 
I think we’ve all been going a bit stir 
crazy, so it will be really nice to have 
that escapism.”

This was Briggs’ second time at 
Coachella, and she recalls suffering with 
serious anxiety back in 2017.

“(I remember) peeing my pants,” she 
said. “Clutching my knees and rocking 
back and forth. Just the standard. I was 

not relaxed at all. But the minute that I 
went onto the stage, it felt like I could 
release some of that energy and be pres-
ent in the moment. So I look forward 
to doing that again. Maybe with less 
clutching of the knees and rocking back 
and forth. A tiny bit less. I’ll try, but no 
guarantees. Truthfully, I do have that 
nervous energy whenever I go on stage. 
I think with Coachella, I’m just really 

Bishop Briggs Mariah the Scientist

The 
Martinez 
Brothers

Pink 
Sweat$

Madeon
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excited to be present and in that mo-
ment. The only pressure I put on myself 
is to make sure that I really lean into the 
moment and take in what’s going on.”

Canadian singer and songwriter Jessie 
Reyez said that performing at Coachella 
is fulfilling a prophecy.

“I’ve been in-
vited a handful of 
times by friends, 
just to come under 
the guise of fun, 
but I always said 
‘no thank you’ 

because I didn’t want to go until I was 
getting paid,” she said. “There’s no danc-
ers. No fireworks. No costume changes. 
I wanted to keep it minimal. It keeps me 
at peace remembering that despite the 
reverence around Coachella and despite 
the rite of passage that this moment is, 

at the end of the day, respectfully, it’s 
just another stage. So it’s gonna get what 
I know how to give. Just me. My guitar. 
My lit ass band and some songs.”

DJ and producer Sohmi called her 
Coachella performance a crazy, full-
circle moment.

“Coachella was the first festival I ever 
attended, right when I moved to L.A. 
in 2016,” she said. “I was going through 
so many life changes at the time, from 
being in a new city to starting a new job, 
to sort of starting my life over with new 
friends and everything that that comes 

with. Music wasn’t even in the picture 
then - I had moved across the country to 
work for a tech startup based in Venice 
and was simply going to Coachella to 
push myself out of my (social) comfort 
zone and meet new people. Once there, 
though, it was definitely a transforma-
tive experience; I think it reawakened 
the musical part of my soul that had 
always been the most ‘me,’ which I had 
kind of lost touch with for a few years 
there, and even though I didn’t realize 
it then, I think it planted the seed for 
what became an insatiable obsession 
with underground dance music over 
the following two years - culminating in 
my decision to quit tech and give music 
one last serious shot. If you told me then 

Anitta

Arlo Parks Black 
Coffee

Channel 
Tres

Jamie xx

DJ 
Holographic

Code 
Orange
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that I’d be performing at Coachella six 
years later, I don’t think I would have 
believed it.”

The wonderfully named Totally Enor-
mous Extinct Dinosaurs shared similar 
sentiments.

“I get a kick out of the whole sacred-
ness of the event. I always enjoy the 
outfits and emotions. It’s a big moment 
in the music calendar, and I’m lucky to 

get to soak it in and play music.”
DJ and producer Nala said that as a 

California native, performing at Coach-
ella is a big milestone.

“It lands on my birthday every year, 
so I always came to the fest to celebrate,” 
she said. “Now, I get to play, and I abso-
lutely cannot wait to rock out and enjoy 
it as an artist for the first time!”

Aussie punks Amyl & the Sniffers told 

us they were planning on “ripping youse 
up” at the festival.

“Firing it up at a festival we’ve never 
been to before, sussing out some Cali-
fornia culture, represent guitar music,” 
they said. “Fuck yeah.”

Fellow Australian Hayden James says 
that it feels very special to travel across 
the world to perform at Coachella.

“I was originally booked in 2020 to 

play for the first time and that obviously 
got canceled, so this is really special, 
even more so almost,” James said. “It’s 
going to be a huge moment for a lot of 
people, fans as well. It’s been two years 
in hiatus and it’s going to be the first 
Coachella for a lot of other people as 
well, not just me. It’s going to be a career 
highlight for sure.”

Singer/guitarist Life on Planets is 

GG Magree GG Magree IDLES

Pabllo 
Vittar

Rina 
Sawayama

Danny 
Elfman
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“Coachella is an affirmation that I 

wasn’t completely crazy to drop it all 
to make music,” he said. “I’ve been so 
blessed to have support from family and 
friends, and all that hard work and their 
love has brought me to the next stage. I 
can trust my vision and aim even higher 
from here.”

Stockholm post-punk band the Viagra 
Boys had their tongues in theory col-
lective cheeks when discussing their 
Coachella set.

“It’s a huge moment in our lives,” they 
said. “We’ve planned the technically 
most-advanced event since the moon 
landing. The pinnacle of audio and 
live performance will be presented on 
stage.”

In fact, following their Weekend One 
set, Amyl & the Sniffers wrote to tell us, 
“Wish I got to see Viagra Boys.”

Brazilian drag queen Pabllo Vittar 
said that performing at Coachella is a 
dream come true. “That is the most im-
portant stage of my career so far,” Vittar 
said. “I’ve planned a show full of energy 
that would embrace my new singles, 
the classics of my career and also that 
all the Portuguese, English and Spanish 
speaking audience would enjoy!”

Prior to the event, Sohmi wanted to 
keep her set a surprise. “You can expect 
the best of what I think a ‘SOHMI’ set 

has come to encompass: deep, moving 
dance music drawing from many differ-
ent grooves, influences, and years,” she 
said. “I like to play a mix of new cuts, 
unreleased IDs, and older treasures, as 
well as throw in an intro or ‘moment’ 
in the set that comes as an unexpected 
surprise. I may also be testing out some 
new music of my own.”

Following the set, Sohmi was de-
lighted with how the set went, describ-

ing it as a “blast.”
“While it was early in the day, I was 

pleasantly surprised by how many 
friends and fans came early to show 
their support,” she said. “I eased every-
one into a full day of music and danc-
ing with some of my favorite, groovy 
melodic tracks of the moment, and 
closed my set with a brand new song 
that I’m working on right now as part 
of my upcoming new EP. Can’t believe 

I get to do it all again this weekend for 
Weekend Two!”

Ultimately, despite the years off and 
Ye’s cancellation, Coachella 2022 was 
still a massive event for the attendees 
and performers alike, and it featured 
some historic sets. People are still talk-
ing about the fact that Danny Elfman 
performed the score from Tom Burton’s 
original Batman movie, days after-
wards. Coachella might evolve, but the 
name still holds a lot of sway.

Meanwhile, the performers are hop-
ing to continue with a successful year.

“I mean, I do plan on having the 
baby,” said Bishop Briggs. “That’s the 
first hope. The hope is that the baby 
comes and is very glittery, cute and into 
being smiley. That’s the first step. Other 
than that, I’m really excited about a lot 
of the songs that are currently being 
wrapped up, and some of the visuals to 
accompany that. I can’t wait for every-
one to see.”

Briggs recently released a couple of 
singles, and she says that there’s an 
album on the way.

“Music is one of my great loves, and 
I always planned on doing both,” she 
said. “Being a mom and the happiest 
version of me being a mom is being in 
music, as well. Using music as therapy.”

That’s the thing with music – it makes 
everything better.  

Louis The 
Child
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WAX FEST 
From Coachella’s Record Store To Los Feliz’s Hottest DJ 
Bar, Alex Rodriguez’s Sound Safari Never Ends
BY LINA LECARO

Vinyl records are not going any-
where, and it is quite possible 
that COVID-19 helped solidify 
their staying power forever. 
That’s what Alex Rodriguez, 

DJ booker at the Los Feliz hot spot called 
Pinky’s and co-owner of Record Safari in Los 
Feliz, thinks anyway; and he should know. 
The L.A.-born and Bakersfield-bred music 
obsessive, who also happens to be head cura-
tor for Coachella’s huge on-site vinyl record 
emporium, has worked in music most of his 
life, from DJing in both parts of California, to 
running vintage boutiques in Bakersfield, to 
managing venues, including the Glasshouse’s 
record store in Pomona. While the pandemic 
proved difficult for retail spaces, especially 
small businesses, he says the record trade 
wasn’t one of them.

“During the lockdown I think people 
were looking for things to do in their 
home, and since bars, restaurants, music 
events, sporting events, all that stuff was 
closed, the only thing that was actually 
open was retail,” he says. “And I mean, how 
many times can you go to Target? You’ll get 
bored, and it’s all the same stuff. But the 
places like record stores, and like anything 
collectible, every time you go, there’s al-
ways different things to look at. So I think 
that kind of made collectibles in general, 
whether it’s comics or toys or records or 
antiques – it gave people something to 
do. They could go to these types of stores 
and see different stuff every time and buy 
different stuff. Then once they were home 
with whatever they bought, they could play 

with it or listen to it. It gave them some-
thing to do.”

“I thought it was gonna die once every-
thing opened back up,” he continues. “I 
thought that the crazy sales and the resur-
gence was gonna take a huge drop once 
people could travel again, and go out to eat 
and go to bars and see concerts again. But 
it hasn’t. I think a lot of people kind of got 
addicted to buying records. It’s definitely 
an addiction… collecting anything is.”

Rodriguez, who was born in the San Fer-
nando Valley, is lucky enough to be able to 
feed his own addiction and help others 
satisfy theirs via the new-ish Atwater re-
cord store (which opened in July of 2021 
and counts Goldenvoice’s Paul Tollett as a 
proprietor) and the Coachella retail proj-
ect, too, both of which allow him to travel 
across the country in search of rare vinyl. 
There was even a documentary, also called 
Record Safari, made about his travels and 
curation.

Despite being immersed in record crate 
digs on the daily, Rodriguez’s music ner-
dom didn’t start out with a turntable. He 
cites MTV as his initial inspiration, par-
ticularly the artists who played metal and 
hard rock, and he recalls, as a lot of us do, 
creating mixtapes of songs off the radio via 
an old boombox. For older DJs, this was a 
way to learn about putting together playl-
ists, and creating a mood and flow via track 
selection. For Rodriguez, the genres were 
all over the place, and his tastes have re-
mained eclectic.

He started deejaying in 1999 in L.A. and 

in Bakersfield, and moved here full time 
in 2013. Playing music for others in pub-
lic spaces, as this writer has attempted on 
a few occasions, is an expressive endeavor. 
It’s about reading a room and connect-
ing, reflecting the energy and then taking 
it somewhere new. Rodriguez won fans 
around town for doing just that. But even 
before the pandemic, he decided to slow 
down. “There’s so many new DJs now, it’s 
like, let the kids have that night, not some 
guy who’s been deejaying for 20 years in 
L.A.,” he says about booking others.

After spinning at Peanutbutter Wolf ’s 
Gold Line in Highland Park, a bartender 
from there who also worked at Pinky’s rec-
ommended him for the job of filling turn-
table slots. Pinky’s opened in the Fall of 
2019 and was forced to close due to COV-
ID at the height of hipster hotness, reopen-
ing in Fall of 2021, almost two years later. 
It’s picked up right where it left off, and 
currently, it’s packed nightly with sprightly 
scenesters and notable names behind the 
decks, including Johnny Jewel & Desire of 
Italians Do it Better, Alex Nicolaou of Drab 
Majesty, and Rose Knows. The sounds are 
complemented by a new bar program via 
beverage director Aly Iwamoto, an L.A. 
native who worked at The Varnish, Bavel, 
Death & Co, and Thunderbolt.

“The DJs are all able to do whatever they 
want,” Rodriguez says of Pinky’s sound se-
lectors. “Most of the genres that get played 
in the room are funk, soul, disco, a little 
bit of New Wave or house, some electronic 
stuff, and  some hip-hop. We don’t really do 
too much rock because it doesn’t really fit 
the vibe, more dance-y kind of stuff does.

There’s no designated dance floor at 
Pinky’s, but when we attended just be-
fore the pandemic hit, revered mixmaster 
Cut Chemist made an appearance on the 
decks, and people were definitely moving 
and grooving. There’s a patio courtyard just 
outside of the bar (across from the Atrium 
restaurant, which shares the same own-
ers) and music gets played outside, where 
crowds cluster on warmer evenings. While 
Pinky’s used to be vinyl only, Rodriguez 
says he’s expanded to all formats since the 
pandemic, opening up the sonic scope of 
the space.

As for what to expect on any given night, 
Rodriguez says the vibe is constantly 
changing. “I try to bring in different DJs 

to keep it fresh, and I try to make sure it’s 
always different. So, you know, if you show 
up on a Thursday, three weeks in a row, 
you’ll hear different music.”

Speaking of diversity, he takes the same 
approach to stocking Coachella’s record 
store, featuring artists playing at the fest, 
natch, but also new and old, popular and 
obscure, used and new records from all 
genres. He became involved with the In-
dio festival after doing it with Glasshouse, 
and later became a permanent part of the 
fest’s team. With the second weekend fall-
ing on Record Store Day (RSD) every year, 
hiring Rodriguez proved easier than trying 
to work with individual record shops like 
Amoeba.

For this past RSD on April 23, Rodriguez 
says he ordered “one to three copies of ev-
erything” for both Coachella and his own 
store. But “just because you order, doesn’t 
guarantee that you’ll get everything,” and 
as anyone who’s tried to get a limited re-
lease during the annual collector event 
knows, scoring some of the hot drops isn’t 
easy. He’s been stocking the polo field store 
since 2014 and he says sales are steady, with 
hip-hop and pop artists most popular in 
recent years, a fact that definitely reflects 
the festival’s pivot to Gen-Z-driven pop 
music bookings.

Older festival-goers might begrudge 
this musical shift, but the record store is 
encouraging young attendees to discover 
vinyl, at least. The store makes it easy to do 
so, too, offering a coat check-like system in 
which customers pay eight bucks (which 
also gets ‘em a Coachella tote) and a hold 
of purchases until the end of the fest. Price 
points run from $2 to “several hundred” 
for highly collectable titles.

“I’ve been buying records since 1994, and 
I’ve definitely seen their popularity go up 
and down many times,” says Rodriguez, 
who deserves credit for his contribution to 
keeping them cool, via everything he does, 
selling and celebrating vinyl inside and out 
(he shares great album jackets and rare 
finds on Instagram). “So far, this is prob-
ably the longest stretch, and it just keeps 
climbing.”

Pinky’s, 1816 N Vermont Ave. (323) 763-
0351. pinkyslosfeliz.com/

Record Safari, 3222 Los Feliz Blvd. (323) 
928-2290. instagram.com/recordsafari_la/  

C U L T U R E

Alex Rodriguez

Record Safari

Pinky’s
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IT’S CALLED THE MUSIC 
AND ARTS FESTIVAL 
FOR A REASON
Coachella 2022 presents ambitious art projects from global 
and local creators
BY SHANA NYS DAMBROT

Coachella has always been unique-
ly dedicated to a significant vi-
sual art presence at its festivals. 
From the very beginning, one of 
its creators — the legendary mu-

sician, Lollapalooza guru, and avid art lover 
and collector Perry Farrell — insisted on it, 
once describing his vision to me as, “usher-
ing in the era of the Art Star.” The subsequent 
15 years have more than proved him right, as 
the art world embraces wilder ideas and the 
music/spectacle world makes sure to feature 
visual artists front and center. 

Through it all, Coachella not only has 
maintained but dramatically expanded 
its arts experiences on the concourse, 
and 2022 was no different. This year saw 
about a dozen local and international art-
ists and teams represented, hailing from 
the worlds of architecture, design, sculp-
ture, painting, digital, video, sound, per-
formance, immersive and interactive art-
making. L.A. Weekly checked in with Paul 
Clemente (the longtime art director of the 
festival), the team from Do LaB (who is 

on its 16th Coachella), and multimedia 
desert-based artist Christopher Cichocki 
(who is finally — finally! — on his first) to 
find out what it took to put it all together.

“I want people to be able to see the scale 
of these pieces literally from 1,000 or 1,500 
feet away,” says Clemente. “There’s some-
thing everywhere you look, to completely 
fill your field of vision and to really create 
this one-of-a-kind experience in the des-
ert, with the mountains, all of that. I mean 
that could be a pretty memorable, kind of 
moving experience for the audience, as 
well as for the artists.” In some cases, this 
will be the first time these visual artists 
have ever done anything on this mam-
moth scale. And often they don’t really 
have the expertise to do that. Or maybe 
they do, but they’re traveling here from 
Europe, Latin America, the UK or around 
the U.S., and building on site is much 
more doable than organizing shipping. 
So Coachella is helping them with all that 
— the engineering on the builds, sourc-
ing materials and equipment if they need 

to, etc. “It’s been about six or seven years 
since I decided to start building the work 
internally,” says Clemente. “So my job is 
less than half a mile away from where the 
show is, and quite purposely so. It’s really 
enabled us to grow every single year.” 

One of this year’s artists who has been 
most enthusiastic about that growth in 
scale, vision and capability has been Cris-
topher Cichocki — a desert area native 
and internationally acclaimed painter, 
sculptor, video, and sound and installa-
tion artist who has always wanted to do 
something for the festival — came out 
swinging with his Circular Dimensions 
x Microscape pavilion. The five-story-
tall bandshell structure was built using 
more than 25,000 feet of PVC tubes, and 
plays host to an ecologically minded ar-
ray of hybridized science/art experiments, 
such as “generating improvisational video 
paintings by manipulating water, salt, 
barnacles, and algae from the Salton Sea 
under microscopes…while a soundscape 
of field recordings and industrial rhythms 

resonates through the structure’s circular 
tunnels.” That may sound outlandish, but 
Cichocki’s mutant practice has long been 
based in fusing technology with direct 
sampling of elements from the natural 
landscapes in which industry has inter-
vened. Cichocki has been planning Cir-
cular Dimensions x Microscape for five 
years. 

Aside from its “psychoacoustic” array 
of 60 speakers inside that seem to move 
the sound around in the space (arhyth-
mic found sounds and field recordings 
and concrete tones), when the sun sets 
the whole structure is illuminated by ul-
traviolet radiation. “Which, of course, is 
a reference to the bioluminescent desert,” 
says Cochocki. “It’s about the historic sig-
nificance of water, not only in the desert 
but just as a transmorphic timeline of the 
planet. The idea is visualizing and physi-
cally manifesting something that has to do 
with that kind of essential interconnected-
ness of all the structures and patterns and 
cycles of the world that we inhabit.” It’s 

A R T

Cocoon

Circular  
Dimensions x  
Microscape  
by Cristopher  
Cichocki

Circular  
Dimensions x  
Microscape  
by Cristopher  
Cichocki

Playground 
by Architensions

PHOTO BY LANCE 
GERBER, COURTESY 
COACHELLA VALLEY 

MUSIC AND ARTS 
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PHOTO JULIAN BAJSEL, COURTESY COACHELLA 
VALLEY MUSIC AND ARTS FESTIVAL
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lofty lingo, but this kind of fusion between 
environmentalism and the search for el-
evated consciousness is pretty on point 
for the average Coachella faithful. “I don’t 
think the arts programming gets enough 
credit for how they’re navigating that.”

Other captivating examples of con-
course art this year included the interac-
tive, living gardens inside puppy-shaped 
sculptures in Mutts by Oana Stănescu; 
Dutch designer Kiki Van Eijk’s Buoyed 
mood-elevating soft sculptures; the ethe-
real, interdimensional sculptural experi-
ence of the levitating Cocoon (BKF + 
H300) by Buenos Aires-based Martín 
Huberman of Estudio Normal; the col-
orful stylized urban jungle gym of Play-
ground by Architensions; the fierce but 
friendly benevolent chaperone sculpture 
La Guardiana by El Paso-Juarez’s LosDos; 
and return appearances by UK art and 
design studio NEWSUBSTANCE that 
creates performative, site-specific and 
temporal works; New York artist Robert 
Bosenad’s famous quarter-mile Balloon 
Chain; Don Kennell, the Santa Fe-based 
creator of beloved, enormous animal 
sculptures; and afterschool artists Raices 
Cultura from the City of Coachella.

Perhaps the best-known by Coachella 
regulars are the wizards at Do LaB, the 
Los Angeles-based band of creative and 
literal brothers, whose artistry extends 
not only to discrete works of art but to the 
architecting of entire stage venue environ-
ments, which they then program them-
selves according to what’s on everyone’s 
mind. This year, their Warrior One stage 
was in keeping with the overall ethos, de-
voted to, “fantastical and interactive ex-
periences inspired by human connection, 
authenticity, and environmental sustain-
ability.” As the brothers Jesse, Josh, and 
Dede Flemming told L.A. Weekly, “This is 
our 16th Coachella! It’s a huge part of our 
personal lives; we sort of grew up here!”

The evolution of their vision has kept 
pace with the growth of the festival it-
self. “We started out with making an art 
piece and we chose right away to make it 
interactive, not just something that you 
could look at, but something you could 
experience,” the Flemmings explain. “We 
brought in performers, we walked around 
with slices of oranges and gave them out 
to people, and made them comfortable 
and just gave a little oasis of sanctuary. 
And then obviously we’ve evolved into 
a proper stage out here, never wanting 

to lose the art aspect. So you know now 
we’re just a big artistic stage and the line is 
a little blurred. We’re just artists out here, 
but we kept the interactive element the 
entire time.”

Do LaB also is really excited about the 
support the festival offers art projects. “In 
the early years all the artists used to come 
out here and build their own stuff, like 
Burning Man. We were there for the entire 
evolution of that process. Coachella was a 
leader in bringing in artists and bringing 
in art, but no one knew what to do back 

in the day.” The artists would come in and 
they were left to kind of fend for them-
selves. They had to bring in everything 
they needed to complete their project. 
They’d come in with truckloads of stuff 
and would just plop down in the middle of 
the field and have to find all the resources 
they would need to build and create. 

“We didn’t always know what we needed 
until we got here,” the Flemmings recall of 
those heady days, with a certain fondness. 
“And we’d have to negotiate and do side 
deals to get the resources we needed. The 
main stage crew finished their day, prob-
ably around six o’clock. Then we used to go 
scramble and grab all the machines, and 
work all night because that was the only 
way to get it done. Being an artist, you’re 
creative and you’re thrifty, and you are 
resourceful. And when we were stealing 
machines, we did it with a smile on our 
faces because that was part of the process. 
We enjoyed that and we still do. The sup-
port is absolutely welcomed and needed,” 
they say. “But we still like to run around 
and get creative just because it’s a renegade 
mentality.”

The first to admit that none of us are 
as young as we used to be, “we still come 
out here like we’re in our twenties, like we 
used to, and we just work and work and 
work, and we have fun,” they say. And they 
mean it about not slowing down — the re-
turn of Do LaB’s own iconic Lightning in a 
Bottle is Memorial Day weekend, bringing 
its undefeated mix of music, progressive 
learning, wellness and craft workshops, 
and a curated pairing of art and yoga. 
“It’s funny because we all look a little bit 
altered,” the Flemmings say, “but every-
body’s still got the same youthful spirit 
and we’re just pushing through, still do-
ing it together. This whole year is one big 
reunion for us and all of our friends. It’s 
been too long.”

Visit coachella.com/art to learn more.  

Cristopher Cichocki -  
Circular Dimensions  
(live in Paris).

LosDos

Martin 
Huberman 
of Estudio 
Palma

PHOTO 
COURTESY OF 

FONDATION 
LACCOLADE 

- INSTITUT DE 
FRANCE

PHOTO BY ANDREW JOSEPH

PHOTO BY CRISTOBAL PALMA
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DESERT SMOKE-OFF  
EDIBLE CONTEST 
WINNERS 2022
Here is the rundown of our big winners from our recent 
edible contest in Indio. 
BY JIMI DEVINE

Harry Styles has made the des-
ert night hotter twice and 
the locals are already talk-
ing about Stagecoach, so it 
must be time to announce 

our Desert Smoke-off 2 edible winners. 
Last week we announced the flower 

winners after we thoroughly went over 
the entries, some eight or nine times. 
We selected the best flower in town for 
Coachella’s big return to Indio follow-
ing its pandemic-induced hiatus. Wiz-
ard Trees Zangria took home the top 
prize. Judging a bunch of edibles across 
two categories is a different animal.

You can’t ask the judges to do them all 
in a weekend. It’s not fair to them or the 
companies in the contest. So we gave 
our crew the whole week to get the job 

done this year, to see who would join 
our previous Desert Smoke-off 2019 
winners Kiva as champions. 

The main three judges for the edible 
category were Chelsea Kerwin of Ras 
Boss, Daniel Doran of The Healing of 
The Nations Farm, and myself. Daniel 
ended up throwing his back out early in 
the week, which took the edible judg-
ing to a whole other level of perception 
where he said he was really able to dial 
in his picks when finding relief. While 
Chelsea and I had a different lens on 
the pack, we came to similar conclu-
sions. 

Generally speaking though, the gum-
mies crushed it this year in the solids 
category. They’ll probably get their own 
category next year!

Best Edibles Winners 
First Place: Auntie Alohas - Hanalei 

High Tide Gummies
There were a lot of gummies this year, 

but the combination of impact and taste 
proved too much for the competition 
to handle when it came to the fantastic 
Auntie Aloha gummies. The pineapple 
and mango notes in the flavor were a hit 
with the judging team. Sometimes gum-
mies can start to taste the same even 
across different companies; the Hanalei 
High Tide are the opposite. While we’ve 
seen tropical flavored gummies in the 
past, rarely is it executed this well. There 
are 20 vegan gummies in each pack. An-
other thing noted by the judges was the 
quantity felt larger than the competi-
tion, even if the dosage matched. A lot 
of people don’t want to just eat one little 
piece of weed candy and be done with it, 
maybe they want a handful!

Second Place: Garden Society - 
Sparkling Strawberry Rose Gummies

While edged out for the victory, Gar-
den Society’s gummies are heaters and 
their chocolate deserves an honorable 
mention, too. The Sonoma County-
produced gummies have a ton of flavor 
and are the perfect low-dose option to 
start people down their eating weed 
journey. There are only 2 mgs of THC 
in the whole package, so you won’t have 
to worry about grandma going nuts and 
throwing the blender in the sink. 

Third Place: Lime Cannabis Co. - 
Watermelon Full Spectrum Gummies

Closing out the podium are Lime’s Wa-
termelon-loaded gummies. The ten pack 
of 10 mg vegan gummies had a solid im-
pact per individual serving. There were 
a lot of other gummy options that didn’t 

make the podium that worked well, too, 
but Lime’s flavor edged it ahead of the 
pack. 

Best Drinks Winners
First Place: CQ - Ice Tea Mango 

Lemonade
Short for Cannabis Quencher, CQ has 

been around for a decade and its weed-
infused take on the Arnold Palmer, with 
a dash of mango, was definitely the best 
of the pack. There are a bunch of up-
sides on this one. It’s made with cane 
sugar, vegan and gluten-free, has no 
GMO products, and is made with real 
fruit juice. Additionally, the bottle has a 
very solid dosing bar on the side to help 
you spread it out, but we recommend 
just drinking the 100 mg bottle whole if 
you’re an edible veteran. It’s a delightful 
dose. 

Second Place: CQ - Watermelon 
Agua Fresca  

We liked everything about Agua Fres-
ca. It was the same production process 
as the winner but got edged out on flavor 
for the top prize. Still a great beverage. 

Third Place: Lime Pink Lemonade 
1000 mg Syrup

Lime’s syrup offering is the biggest hit-
ter on the list by a mile. It’s between 10 
and 500 times stronger than all the other 
edible and drink entries. It’s also a harm 
reduction tool! Wouldn’t you rather see 
people drinking weed syrup in a styro-
foam cup than liquid opiates and other 
nasty concoctions? Us, too. I’ll admit, 
there is a little eyeball action on the first 
170 milligrams in the bottle, but even-
tually you reach the measuring line that 
makes it really easy to be precise with 
your dosing.    

C A N N A B I S
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Associate Pastor: Prepare 
and deliver sermons. Master’s 
in Divinity, Christian Edu, or 
related. Must be ordained to 
work as a pastor. Mail resume 
to Thanksgiving Church at 
6959 Knott Ave, Buena Park, 
CA 90620; Attn: Rev. Koo

Business Development Spe-
cialist: Formulate business 
strategies & plans based 
upon the research findings. 
App must have Master’s 
deg. in Business Admin., 
Economics, Accounting, or 
related. In alt., app must 
have Bachelor’s deg. in 
Business Admin., Econom-
ics, Accounting, or related 
+ a min of 5 yrs of exp as 
Business Development 
Specialist, Market Research 
Analyst, or related. Mail 
resume to Lollipop Apparel, 
Inc. 3131 S. Broadway, LA, 
CA 90007 Attn: Mr. Kim.

Marketing Manager 
(Manhattan Beach, CA) 
Plan & manage marketing 
activities for Black Desert 
Xbox One, online games 
and MMORPGs working 
in the cross-functional 
team environment. 
Execute and manage the 
overall online and offline 
marketing campaigns as 
well as affiliate marketing 
activities working closely 
with the internal teams & 
external partners.  40hrs/
wk, Bachelor’s Degree in 
Marketing / Communica-
tion or related & minimum 
2 yrs of experience as 
Marketing Manager or 
related required. Resume 
to Pearl Abyss America Inc 
Attn: Jeonghee Jin, 1230 
Rosecrans Ave #230, Man-
hattan Beach, CA 90266

Operations Manager: 
Bachelor’s Degree in any 
major req., $62,296/yr,F/T, 
Resume to Donghun Yoo, 
Link Lakewood, Inc., 500 
Lakewood Blvd SPC 205, 
Lakewood, CA 90712

Seriously Digital Entertain-
ment Inc. in Santa Monica, 
CA is seek’g Sr Data Sci-
entists to dvlp & apply 
statistical & quantitat’ve 
theories/methods to 
support data framing & 
intgrt’n. No trvl; No tele-
comm. Send resumes to: 
Seriously Digital Entertain-
ment Inc., Attn: HR, 1351 
4th St., Ste. 400, Santa 
Monica, CA 90401.

Senior Manager of Global 
Business Team (Manhat-
tan Beach, CA) Evaluate, 
identify & execute partner-
ships for the Black Desert 
franchise (software game). 
Coordinate with multiple 
cross-functional teams 
including production, mar-
keting, live-ops & strategy 
team to ensure successful 
launches of new partner-
ship. Develop international 
target markets. 40hrs/
wk, Bachelor’s Degree in 
Multimedia / Software or 
related and Min. 2 years 
experience of Business 
Development / Production 
Management or related 
required. Resume to Pearl 
Abyss America Inc Attn: 
Jeonghee Jin, 1230 Rose-
crans Ave, #230,  Manhat-
tan Beach, CA 90266.

Legal counsel for Bosen 
American Capital, Inc. 
located at 17993 Cowan, 
Irvine, CA 92614. Working 
from Irvine office, legal 
counsel will draft, review, 
structure and negotiate 
commercial contracts.  Will 
also perform legal due 
diligence for company’s 
potential investment proj-
ects.  Please email your 
resume and cover letter to 
Mr. Zhang at bosenameri-
ca1@gmail.com.

Market Research Analyst: 
Req’d: B.A. in Business 
Administration, Marketing, 
or related. Send resume to 
US Pharmatech, Inc., 2927 
Lomita Blvd. #A,Torrance, 
CA 90505 (Job Site: Tor-
rance, CA)

Graphic Designer. Req’d: 
Associate’s in Art, Graphic 
Design, or related. Mail 
Resume: Advue, Inc. 966 S. 
Western Ave. Ste 164 Los 
Angeles, CA 90006

Budget Analyst (Entry-
Level) 
 
Under Sr. Budget Analyst’s 
supervision, receive 
budget estimates from all 
dep’ts & examine them for 
correctness, accuracy and 
completeness; etc. 
 
Req: 
 
Bachelor’s degree in 
Business Admin; and must 
have taken “Financial 
Management” & “Business 
Analytics” courses 
 
Apply to: 
 
Colosseum Athletics Corp.
Attn: James Choi 
2400 S. Wilmington Ave. 
Compton, CA 90220

PROJECT ENGINEER: Assist 
in design and produc-
tion of drawings. Prepare 
project schedules, traffic 
plans, permit acquisi-
tions, and Requests for 
Information (RFI’s).  Must 
have Bachelor’s degree 
in Civil Engineering. Ap-
ply to: ATTN: HR, Pacific 
Structures, Inc., 1212 Ab-
bot Kinney Blvd., Ste. A, 
Venice, CA 90291

Associate Pastor: Please 
send resume to Glory 
Church of Jesus Christ, 
1801 S. Grand Ave., Los 
Angeles, CA 90015. Job 
located in Los Angeles, CA

Market Analyst: Please 
send resume to Silver 
Vision Textiles, Inc., 227 W. 
140th St., Los Angeles, CA 
90061. Job located in Los 
Angeles, CA

Senior Product Manager, 
Ecommerce & Digital Ex-
periences (Long Beach, CA) 
Drive vision for store of 
the future where custom-
ers expect a seamless 
online/offline exp & mktg/
merchandising orgs expect 
advanced capabilities & 
analytics. Collaborate w/ 
teams building capability 
roadmaps & delivering 
solutions through agile 
scrum teams that enable 
asset protection, finance 
& store ops biz functions. 
Up to 50% remote work 
allowance. Reqs MS in Biz, 
CompSci, or rltd, as well as 
3 yrs of IT exp (or a BS & 5 
yrs of progressively resp 
IT exp). All qualifying exp 
must incl: product mgmt 

or product ownership 
on an Agile team dvlpg 
ecommerce websites & 
mobile applics in the retail 
domain; understanding 
of mobile app, website, 
& mktg ecosystems tech, 
incl web applic vendors, 
content delivery networks, 
tag mgmt solutions, per-
sonalization tools, logging 
& analytics tools, payment 
solutions; full lifecycle tech 
implmtn exp delivering 
package & custom-dvlpd 
s-ware; working w/ engg 
dev & ops teams to deliver 
& sustain applics; demon-
strated success in simply 
communicating complex 
ideas & working closely w/ 
biz partners at all levels 
of an org; demonstrated 
understanding of modern 
s-ware dvlpmt & infra-
structure tools, processes 
& practices, incl Agile 
dvlpmt, Cloud & DevOps; 
working collaboratively in 
a matrixed organization w/ 
proven influencing skills; 
strong research & model-
ing techniques. Resumes 
to Five Below, Inc. at: 
hr.recruiting@fivebelow.
com. Ref Job #: 22001CA

General Counsel & Chief 
Compliance Officer (Los 
Angeles, CA) to act as 
company SEC regulatory 
liaison. Monitor regulatory 
reporting, compliance, 
risk prgm, dvlp strategic 
compliance training prgm, 
oversee all operational 
legal matters. Reqs: JD, 
CA State Bar Licensure, 
2 yrs in the job or as a 
Deputy CCO, Compliance 
Manager or related w/ 
exp in investment mgmt, 
compliance, SEC/FINRA/
CFTC regulations, risk 
assessment & compliance 
prgm dvlpmt. Mail resume: 
Operations, Hawk Ridge 
Capital Management LP, 
12121 Wilshire Blvd., #900, 
Los Angeles, CA 90025.

Hospitality Market Re-
search Analyst (Rosemead, 
CA) Create mktng materi-
als & conduct mkt research 
in tourism industry. Bach’s 
in Hospitality Mngmt or 
mktng. 6M exp in mkt 
research or mktng. Apply 
to Taketours Inc, 8811 E 
Garvey Ave, Rosemead CA 
91770.

Architectural Drafter 
(Redondo Beach, CA) 
sought by Joseph Spierer 
Architects, Inc. Provide 
architectural dsgn svcs 
to support architects & 
clients on a variety of 
residential & commercial 
projects under the supv’n 
of senior drafters, archi-
tectural dsgnrs & licensed 
architects. Req.: Bach. Deg 
in Architecture w/ 24 mos 
of exp as Architectural 
Drafter or Architectural 
Dsgnr. Must have 24 mos 
of exp in Revit. Send 
Res. To Joseph Spierer at 
careers+2022@calarchitect.
com

Broker - Team Leader 
sought by Aon Risk Ser-
vices, Inc. of Maryland in 
Los Angeles, CA to provide 
commercial insurance 
broking services. Must 
have 12 yrs of progressive 
exp in providing com-
mercial insurance broking 
services. Must have at least 
4 yrs of exp in each of the 
following: Delivering cross 
border commercial value 

propositions to produce 
deliverables in brokerage 
& service for the middle 
market; Negotiating global 
lines of insurance includ-
ing International Casualty, 
Foreign Voluntary Workers 
Compensation, & Auto-
mobile for middle market 
clients; Leading regional 
mgmt of financial/insur-
ance portfolios; Serving 
as an internal regional 
resource for information 
on middle market interna-
tional market trends, pric-
ing capabilities, changes 
to market appetite, & new 
market entrants; Analyzing 
& maintaining regional 
commercial insurance 
sales plans & budgets; 
Driving & maintaining 
compliance with standards 
to ensure risk mitigation; 
& Advising on placement 
dsgn, available coverage & 
capacity, pricing, potential 
coverage enhancements, 
& service reqmts of multi-
national insurance prgms. 
All positions req an ap-
plicant who has accepted 
an offer to undergo a 
background check. To 
apply, please send resume 
to aonresumes@aon.com 
& cite requisition number 
00383 or apply at jobs.
aon.com

Digital Mktg Specialist in 
L.A. to analyze mkt/sales 
data & drive online traffic 
w/SEO & digital/web-
related mktg campaigns. 
Req: Bach. in Mktg/related 
digital mktg field + 6 mos. 
exp. Mail CV: Turcios 
Income Tax Services, Inc., 
1513 W. 6th St., Los Ange-
les, CA 90017

Lemonlight Media, Inc. 
seeks Film and Video 
Editor.  Create/edit videos.  
Work site: Inglewood, CA.  
Mail resumes to: 226 South 
Glasgow Ave., Inglewood, 
CA 90301

STUDIO 440 is hiring 
a ARCHITECT, EXCEPT 
LANDSCAPE AND NAVAL 
in West Hollywood, CA 
Requires MASTER’S DEGREE 
in ARCHITECTURE and 
related fields. Apply to 
7008 SANTA MONICA BLVD, 
WESTHOLLYWOOD CA 90038 
by mail and ref job code is 
2022101

Engagement Manager 
positions available with 
McKinsey & Company, Inc. 
US in Los Angeles, CA. Lead 
teams of consultants to 
resolve complex business 
problems for a variety 
of clients in a variety of 
industries. Direct, plan & 
implement the approach 
& objectives for the entire 
engagement/study & dvlp 
communication strategy 
for clients. Confer with 
clients to set strategic 
direction of consulting 
engagement. Min ed 
req’s are a Master’s in Bus 
Admin, Fin, Econ, or non-
business advanced degree. 
Applicants must have 1 yr 
exp as an Associate-level 
management consultant 
with a major top-tier int’l 
management consulting 
firm. Domestic & inter-
national travel typically 
required. Destination & 
frequency impossible to 
predict. Email your resume 
to CO@mckinsey.com and 
refer to LAT0425. Multiple 
positions. No phone calls 
please. An EOE.

CLASSIFIEDS
EMPLOYMENT
& EDUCATION

Visit www.squirt.org today to join the action

WhereWhere
ALL GUYSALL GUYS

come togethercome together

WhereWhere
ALL GUYSALL GUYS

come togethercome together

ANXIOUS? DEPRESSED?
RELATIONSHIP ISSUES?

Receive therapy in person, or 
from the comfort and safety of 
your home. Clear video and audio 
through your smartphone, tablet, 
or computer.

Convenient. Private. 
HIPPA-compliant. Affordable.
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The clinic of the Fuller School of Psychology

We are here to help.
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Injured at work?  Workers Comp Law Firm 
READY TO HELP!

For a FREE consultation, please call  310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison or 

a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

Goldendoodles Standard. Red Standard Poodles.  
First Vaccines and deworming. Excellent therapeutic  
family dogs. please text or call Lisa 424-227-2646.  

Instragram @redpoodlesndoodles

SECURITY GUARDS NEEDED 
Rio Gentlemen's Club - 13124 S Figueroa St, Los Angeles, CA 90061 $18 to 

$20 an hour. Outside security needed for patdowns, ID checks and monitoring 
parking lot of the club. Please contact Dave Carlson at Rmckinney@jjmfirm.com

LIVE-IN DOMESTIC COUPLE
Looking for a legal, honest, vaccinated, energetic live-in proactive couple in WLA area 
(2 acres, 3 adults, animals, informal lifestyle). Job requirements: housekeeping, handy 

person skills, cooking, chauffeuring, and car maintenance. English speaking, non-
smoking, and experienced with solid references.

Work 5 days a week. Tue-Sat, competitive salary + benefits.
The couple would live for free (housing, electricity, gas and internet) in a recently re-

done 800-sq-foot one bedroom cabin, with full bath and kitchen. Serious inquiries only 
please. Please send resume or work history and qualifications to April. 

Principals only. No recruiters, please don’t contact this job poster. Do NOT contact us 
with unsolicited services or offers: amarkresumes@gmail.com. 

CLASSIFIEDS
Lead Full Stack Developer 
(Centerfield Media, Los An-
geles, CA): Develop highly 
specialized, intelligent 
digital advertising technol-
ogy. Send resume to: Gena 
Romano, Centerfield Media 
12130 Millennium Drive, 
Suite 600, Los Angeles, 
CA, 90094

Software Engineer (Games 
Development) (Age of 
Learning, Inc.; Glendale, 
CA): Support development 
of games that use ma-
chine learning and artificial 
intelligence. Send resumes 
to: HR, Age of Learning, 
Inc., 101 N. Brand Blvd., 
8th Flr., Glendale, CA, 
91203.

ORDER TO SHOW CAUSE 
FOR CHANGE OF NAME.  
Case No. 22STCP00103 
Superior Court of Califor-
nia, County of Los Angeles 
located at 111 North Hill 
Street, Los Angeles, 90012, 
Stanley Mosk Courthouse. 
Filed on January 10, 2022. 
Petition of: Joshua Rey 
Labovitz for Change of 
Name. TO ALL INTER-
ESTED PERSONS: Petitioner 
JOSHUA REY LABOVITZ filed 
a petition with this court 
for a decree changing 
names as follows: Present 
Name: Joshua Rey Labovitz 
to Proposed Name: Joshua 
Rey. 
THE COURT ORDERS that 
all persons interested in 
this matter appear before 
this court at the hearing 
indicated below to show 
cause, if any, why the peti-
tion for change of name 
should not be granted. 
Any person objecting 
to the name changes 
described above must file 
a written objection that 
includes the reasons for 
the objection as least two 
court days before the 
matter is scheduled to be 
heard and must appear 
at the hearing to show 
cause why the petition 
should not be granted. 
If no written objection is 
timely filed, the court may 
grant the petition without 
a hearing.  
NOTICE OF HEARING: Date: 
February 28, 2022. Time: 
10:00AM. Dept: 74. Room: 
735. The address of the 
court is same as noted 
above.  
A copy of this Order to 
Show Cause shall be pub-
lished at least once each 
week for four successive 
weeks prior to the date set 
for hearing on the petition 

in the following newspa-
per of general circulation, 
printed in this county: LA 
WEEKLY. 
Date: January 10, 2022. 
Hon. Michelle Williams 
Court, Judge of the Supe-
rior Court

ORDER TO SHOW CAUSE 
FOR CHANGE OF NAME 
Case No. 21LBCP00219 
Superior Court of 
California County of Los 
Angeles located at: Long 
Beach Courthouse 275 
Magnolia Ave., 1st Floor 
Long Beach, CA 90802. 
Filed On 12/03/2021 - In 
the matter of Petitioner 
MARIELA TRUJILLO. It is 
hereby ordered that all 
persons interested in the 
above-entitled matter of 
change of name appear 
before the above-entitled 
court as follows to show 
cause why the petition 
for change of name 
should not be granted. 
Court Date: 01/28/2022, 
time: 8:30 a.m., Dept 27. 
Located at Long Beach 
Courthouse 275 Magnolia 
Ave., 1st Floor Long Beach, 
CA 90802. And a petition 
for change of name having 
been duly filed with the 
clerk of this Court, and it 
appearing from said peti-
tion that said petitioner(s) 
desire(s) to have his name 
changed from: CAMILA 
ROSE CARDENAS TRUJILLO 
to CAMILA ROSE CARDENAS 
TRUJILLO. Now therefore, 
it is hereby ordered that all 
persons interested in the 
said matter of change of 
name appear as indicated 
herein above then and 
there to show cause why 
the petition for change 
of name should not be 
granted. It is further 
ordered that a copy of this 
order be published in the 
LA Weekly, a newspaper 
of general circulation for 
the County of Los Angeles, 
once a week for four (4) 
successive weeks prior to 
the date set for hearing 
of said petition. Set to 
publish 12/31/21 + 01/07 
+ 01/14 + 01/21/22. Dated: 
12/28/21.

FICTITIOUS BUSINESS 
STATEMENT 2021047103 
The following person(s) 
are doing business as 1. 
WRAPPED WITH MOLOVE 
2. MOLOVE 3. LA APPAREL 
SERVICES Street address: 
850 S. BROADWAY ST 
SUITE 606 LOS ANGELES CA 
90014. MAILING ADDRESS: 
1802 SOUTH COCHRAN 
AVE LOS ANGELES CA 
90019.  
Articles of Incorporation 
or Organization Number: 

AI #ON 201600510094 
REGISTERED OWNER(S): 1. 
MK APPAREL INDUSTRIES 
LLC 1802 SOUTH COCHRAN 
AVE. LOS ANGELES, CA 
90019. This business is 
conducted by an LLC. The 
date registrant started to 
transact business under 
the fictitious business 
name or names listed 
above: N/A. 
NOTICE- IN ACCORDANCE 
WITH SUBDIVISION (A) OF 
SECTION 17920. A FICTI-
TIOUS NAME STATEMENT 
EXPIRES FIVE YEARS FROM 
THE DATE I WAS FILED IN 
THE OFFICE OF THE COUN-
TY CLERK, EXCEPT, AS 
PROVIDED IN SUBDIVISION 
(b) OF SECTION 17920, 
WHERE IT EXPIRES 40 
DAYS AFTER ANY CHANGE 
IN THE FACTS SET FORTH 
IN THE STATEMENT PURSU-
ANT TO SECTION 17913 
OTHER THAN A CHANGE IN 
RESIDENCE ADDRESS OF 
A REGISTERED OWNER. A 
NEW FICTITIOUS BUSINESS 
NAME STATEMENT MUST 
BE FILED BEFORE THE 

EXPIRATION. EFFECTIVE 
JANUARY 1, 2014. THE 
FICTITIOUS BUSINESS 
NAME STATEMENT MUST 
BE ACCOMPANIED BY THE 
AFFIDAVIT OF IDENTITY 
FORM. THE FILING OF THIS 
STATEMENT does not of 
itself authorize the use 
in this state of a ficti-
tious business name in 
violation of the rights of 
another under federal, 
state, or common law 
(see Section 14411 et 
seq., Business and Pro-
fessions Code.) Publish 
11/26, 12/03, 12/10, 
12/17/21. 
LA Weekly

 

REAL ESTATE
 
ROOM FOR RENT 
2116 Portland Street.
Bedroom with private 
bathroom. Rent is $1,100/
month, Wifi, A/C and all 
utilities included. Close to 
USC and downtown.  
(213) 215-1350

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

LEGAL NOTICES


